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The foreign trade determinants of strengthening of Chi-
na’s role as a global leader have been reviewed in the ar-
ticle. The Chinese People’s Republic foreign trade dynam-
ics, its influence on economic development acceleration and 
solution of social problems have been analyzed. Analysis of 
regional priorities in China foreign trade expansion has been 
made. Problems in China economic model during global fi-
nancial crisis and aggravation of inner social economic de-
velopment contradictions have been defined. 
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Results of statistical research of vocational guid-
ance of university entrants are presented. Research 
purpose it is an increase of efficiency of work with 
university entrants of National Mining University. It 
has been considered  number of factors affecting 
students’ choice of chief subject at the Economics In-
stitute. Statistical correlation between vocational pre-
ferences of university entrants has been studied. For 
the specialties under review it has been considered the 
most influential kinds of vocational guidance activi-
ties. In descending order they are: parents’ advice, 
friends’ advice, print advertising, on-line advertising 
at the National Mining University website, open days. 

Keywords: factors of influence, efficiency of work, 
cross-correlation analysis
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