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Originality. The author has developed a range of
new organizational and economic cost reducing measures
for crushing plant taking into account the prime cost
formation process peculiarities and polyzonal electricity
tariffs.

Practical value. The economic and organizational
measures have been developed to ensure the implementa-
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tion of each of the operation modes of the enterprise in
terms of polyzonal electricity tariffs.
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Purpose. To analyze current theoretical and practical approaches to influential stakeholder selection of the compa-
ny. To develop principles of company influential stakeholder selection and to identify methods that can be used for se-
lection of such socio-economic actors.

Methodology. Comparison, analysis and synthesis methods are applied in the research. In addition, cluster analysis,
multifactor regression, cognitive maps and Analytic Hierarchy Process are used to evaluate stakeholder influence on
company activity.

Findings. Basing on the literature review the principles of company stakeholder selection are identified in the ar-
ticle. Analysis of statistical, econometric and expert methods permitted to identify the following methods that can be
used for stakeholder selection: cognitive maps, regression model which includes key financial indicator of the company
in the capacity of dependant variable and independent variables representing stakeholder interests, regression model
with dummy-variables representing stakeholder interests, classification based on application of cluster analysis, method
based on brain storming. As the result of conducted analysis for influential stakeholder selection the method based on
application of Analytic Hierarchy Process was proposed. The method permits to combine quantitative evaluations and
subjective thoughts of experts about stakeholder influence on company activity.

Originality. The main result of the research is selection of the method applicable for company stakeholder selection
basing on the pros and cons analysis of prior identified instruments.

Practical value. The results of the research can be used in facilitation of management process and in particular
processes of evaluation and planning of company activity.

Keywords: stakeholders (groups of economic influence), principles of stakeholder selection, methods of influential

stakeholders selection, multifactor regression, cluster analysis, Analytic Hierarchy Process

An introduction, indicating article’s scientific
problem. Forming effective relations of the company
with its important stakeholders (groups of economic in-
fluence) is one of the key tasks of company management
in the current economic conditions. Effective accom-
plishment of such task leads to company sustainability,
reducing company transaction costs, better access to the
recourses etc. Agreement of stakeholder interests could
be considered as pragmatic compromise that can lead to
the achievement of listed gains. Thus the company
should consider interests of only those stakeholders who
can have a significant impact on its activity. Thorough
selection of influential stakeholders is an important as-
pect of company decision-making process.
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An analysis of the recent research and publica-
tions. According to E. Freeman [1] stakeholders are a
group of people or organizations (socio-economic enti-
ty) who can promote or oppose the goal achievement or
the activity of the organization. Customers, employees,
managers, owners, non-governmental organizations etc.
can be company stakeholders. Scientific literature con-
tains a great variety of research devoted to the relations
between the company and its stakeholders. Such prob-
lems were considered in the publications of E. Freeman,
T. Donaldson, L. Preston, A. Keay, S. Ayuso, A. Ar-
gandona. Those authors contributed to the philosophical
justification of the stakeholder theory [1], argued the
necessity to consider the interests of several groups of
stakeholders in company decision-making process si-
multaneously [1-3], proposed to divide stakeholder
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theory on three parts: narrative, descriptive and instru-
mental [2], developed basic principles of narrative and
descriptive parts of stakeholder theory and some aspects
of instrumental theory for the companies from the USA
and Europe. In addition E. Freeman in [1] proposed to
implement stakeholder interests into strategy and tactics
of the organization. R.S. Kaplan and Norton D.P. in [3]
underlined that the review of the company activity from
the perspectives of different parties can lead to the im-
provement of company performance measurement sys-
tem followed by the increase of efficiency of company
decision-making.

Unsolved aspects of the problem. However some is-
sues of company relations with its stakeholders need ad-
ditional research [4]. They are the approaches and prin-
ciples of stakeholder selection whose interests should be
considered in company strategy and decision-making.

Objectives of the article. The aim of the article is the
development of theoretical and practical basics for the
formation of the method of important stakeholder selec-
tion. The latter includes the comparative analysis of sta-
tistical and analytical methods that could be a basis for
company influential stakeholder selection.

Presentation of the main research and explana-
tion of scientific results. Method of stakeholder selec-
tion should be based on prior developed requirements
and on adequate mathematical apparatus. The develop-
ments made in the article will be used in further re-
search for the elaboration of method of company stake-
holder selection. The sequence of development of
stakeholder selection method is presented on the fig. 1.
The article is devoted to the first three stages of the se-
quence presented on the fig. 1.

Forming requirements to company stakeholder
selection method

A
Analysis of analytical and statistical methods that
can be used for company stakeholder selection

y
Choosing method of stakeholder selection based on
the analysis of pros and cons of appropriate
statistical and mathematical instruments

y
Development of method of company stakeholder
selection based on chosen mathematical apparatus

Fig. 1. Stages of the development of stakeholder selection
method

The detailed argumentation for each stage of devel-

opment of stakeholder selection method is presented
below.
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As the result of literature review it was found out that
the requirements to stakeholder selection method are pre-
sented just in some standards of non-financial reporting,
e.g. the reporting standard AA1000 underlines that the
stakeholders should be selected based on their participa-
tion in the company activity. According to the AA1000
participation in company activity means the following [5]:

— stakeholder influence on company activity.

— company responsibility to company stakeholders.

— dependence of stakeholders on company activity.

— urgency of interaction of the company and its
stakeholders.

The analysis of stakeholder participation in company ac-
tivity allowed developing requirements to the method of
company stakeholder selection [1-5]:

— selection of stakeholders should be based on com-
pany strategy and correspond to strategic necessity. At
the same time company strategy should consider interests
of company stakeholders;

— the selection of company important stakeholders
should be based on current situation in the company in-
ternal environment and on the market. The initial list of
stakeholders can vary depending on the type of the mar-
ket and on the type of the activity. Thus method of stake-
holder selection should consider peculiarities of company
external and internal environments;

— stakeholder selection should consider both finan-
cial and non-financial factors. The financial factors are
much easier to be accounted because they could be esti-
mated by specific economic measure. Consideration of
non-financial factors is much more difficult task because
it is done through estimation of non-financial factors.
The authors [1-4] claim that non-financial factors some-
times are more important than financial. The latter is ex-
plained by the factor that the subjective information is of-
ten the determinant for key company decisions. We
should highlight that consideration of subjective informa-
tion in the evaluation of economic phenomena using
conventional statistical and mathematical methods is of-
ten not possible. In this case methods that can consider
both financial and non-financial expert information
should be applied;

— the specific experience of experts should be ac-
counted in company stakeholder selection. As it was
stated in the previous requirement to method of stake-
holder selection the estimation of economic phenomena
in this case influence of stakeholder on company activity
consists of objective (financial) and subjective (non-
financial) aspects. The analysis of subjective aspect of
the economic phenomena can be accomplished by ex-
perts knowing the problem from the inside. Considering
that the problem is specific the results of the analysis
(judgments of experts about a stakeholder influence on
the company activity) should be interpreted by special
method of expert judgment processing. Application of
such method should permit to combine expert judgments
and quantitative evaluation of the stakeholder influence
on the company activity;

— the initial group of stakeholders and judgments of
experts concerning the priority establishment can change
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over time. The process of company stakeholder selection
should be redone on the regular basis. Therefore method
of company stakeholder selection should be simple in
application and permit to make quick and regular review
of the current set of important stakeholders considering
changes in internal and external company environments.

Considering the listed requirements to method of
stakeholder selection and literature review in mathemati-
cal, statistical and expert methods instruments that can be
applied for company stakeholder selection are presented
below. They are:

— cognitive mapping (casual mapping);

— regression model with dependent key financial
measure and independent indicators representing differ-
ent aspects of the company activity;

— regression model with independent dummy-
variables representing the stakeholder influence;

— classification based on cluster analysis;

— Brainstorming;

— method based on Analytic Hierarchy Process
(AHP).

The short characteristic of listed methods, their advan-
tages and disadvantages as well as peculiarities of their
application for stakeholder selection are presented below.

Cognitive maps are considered to be a picture or visu-
al aid in comprehending the mapper’s understanding of
particular selected elements of an individual, group or
organization thoughts [6].

For the purposes of the research we have selected ca-
sual maps among the five existing types of cognitive
maps [6]. Casual maps are representations of individual
(or group) beliefs about relation structure [6]. The casual
maps were selected among other types of maps because
they permit to identify cause-and-effect links between
different aspects of the process (in this case stakeholder
influence on company activity). For the current research
the important issues are finding associations between dif-
ferent aspects of company activity and influence of
stakeholders on them [6]. Casual maps could help to
create the understanding of how from the point of view
of managers (experts) the company stakeholders influ-
ence selected aspects of the company activity. The disad-
vantage of stakeholder selection based on application of
casual maps is as follows: casual maps are perfect for vi-
sualizing the ideas but not for quantifying judgments.
Method based on casual maps leads only to stakeholder
identification while the task of their classification based
on influence on company activity remains unsolved.
Thus cognitive maps can be only used as a supporting
tool for the other methods of stakeholder selection listed
below. Examples of using cognitive maps as a supporting
tool for Analytic Hierarchy Process are presented in [7].

The method based on the development of regression
model with dependent key financial measure and indepen-
dent indicators representing different aspects of company
activity argued selection consists of four stages (fig. 2).

On the first stage, the stakeholders that can influence
the company activity are identified. On the second stage,
measures that can represent interests of each of initially
selected stakeholders are determined. On the next stage,
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the levels of influence of the indicators representing
stakeholders on the key financial indicator are calculated
applying regression analysis. The other important issue
of the third stage is verification of the regression model
parameters. On the final stage, considering the strength
of influence of independent variables on dependent va-
riables the most important stakeholders are identified

(fig. 2).

Forming initial set of stakeholders that can influence
company activity

v

Selection and quantitative estimation of key financial

measure and measures that represent stakeholder
interests in company activity

Calculation of parameters of regression model

\4
Selection of important stakeholders basing on
regression model parameter values

Fig. 2. Stakeholder selection based on application of re-
gression model

The example of the application of the approach to
stakeholder selection (fig. 2) is presented below. General
view of the regression model of the stakeholder selection
is the following (1)

y=a,+tax, +a,x,+.+a,x, +e, (1

where y is a financial measure indicating interests of
owners and managers; X,,X,,...,X; are measures that
represent  interests  of  specific  stakeholders;
a,,d,,a,,...,a, are regression coefficients that simulta-
neously show the stakeholder influence on thecompany
activity.

For Joint Stock Company “Drogobych Truck Crane
Plant” (JSC “DTCP”) the model (1) is as follows

y=162-204x;—0.03x,+13x; —001x,—0.19x5 +0.29x5, (2)

where Y is the profit of JSC “DTCP” (owners and man-

agers); x; is the index of customer satisfaction of
JSC “DTCP” (customers); x; is the index of supplier sa-
tisfaction of JSC “DTCP” (suppliers); x; is the employee
turnover at JSC “DTCP” (employees); x, is the portion of
taxes in city budget (government authority); x5 is the
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share of untimely payments of JSC “DTCP” (intermedia-
ries); x4 is liquidity of JSC “DTCP” (potential creditors).

It should be stated that the model (2) for JSC “DTCP”
is not valid. The actual value of Fisher criterion is lower
than critical value (0.994<3.5). Thus the model needs to
be improved significantly in order to be used in practice.

According to the model (2) the strongest influence on
the company activity has the following stakeholders: cus-
tomers, creditors, employees while the weakest — gov-
ernment authorities. The advantage of such method is the
possibility to range stakeholders basing on the values of
relevant regression coefficients. In addition basing on the
number sign the direction of stakeholder influence on
company activity can be identified.

The disadvantages of method based on calculation of
the regression model arise from the approaches to selec-
tion of measures representing stakeholder interests and
calculation of regression coefficients. They are the fol-
lowing:

— The proposed regression model permits to account
only one measure representing stakeholder interests,
while the scientific literature devoted to this problem re-
commends using 3—4 measures [3]. The incorrect choice
of the measures representing stakeholder interests leads
to incorrect estimation of influence strength of relevant
stakeholder on company activity.

— The verification of such regression model often
shows its invalidity, e.g. for JSC “DTCP” the model is
not valid.

— The calculation of parameters of regression model
is based on finding the average of time series. Thus the
evaluation of influence is based on the past trends in rela-
tions between the company and its stakeholders. In the
same time the past state of company relations with its
stakeholders does not always reflect the current state of
company relations with its stakeholders.

The application of such model (2) for company stake-
holder selection is not appropriate due to the disadvan-
tages listed above.

The regression model with independent dummy-
variables representing stakeholder influence is based on
expert estimation of a stakeholder influence on the com-
pany activity. The dummy-variables could have just two
types of values: “0” or “1”. Thus the experts estimate
specific stakeholder impact as “0” if influence of the spe-
cific stakeholder on the company activity is weak or as
“1” if the influence of the stakeholder on the company
activity is significant.

Following the two-level evaluation of the stakeholder
influence on the company activity the parameters of
Analysis of Variance — model (AOV-model) is calcu-
lated. In such model the dependent variable is financial
measure and factor variables are Dummy-variables
representing each stakeholder.

The general view of such AOV-model is the following

y=a,tad +a,d,+.tad +e, (3)
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where Y is the financial measure indicating interests of

are Dummy-
variables that represent company stakeholders;
o,,0,,0,,..,0, are regression coefficients that si-

multaneously show stakeholder influence on the com-
pany activity.
For JSC “DTCP” the model (3) is as follows

owners and managers; d,,d,,...,d,

y=0.92+005d;—0.01d, +0.02d; +0.01d, +0.04d;5 +0.04d,, (4)

where y is the profit of JSC “DTCP” (owners and man-
agers); d ; is Dummy-variable of customer influence on
the activity of JSC “DTCP”; d,is Dummy-variable of

supplier influence on the activity of JSC “DTCP”; d 5 18
Dummy-variable of employee influence on the activity of
JSC “DTCP”; d , 1s Dummy-variable of government au-

thority influence on the activity of JSC “DTCP”; d; is
Dummy-variable of intermediary influence on the activi-
ty of JSC “DTCP”; d, is Dummy-variable of creditor

influence on the activity of JSC “DTCP”.

The advantage of the model (3) is the possibility to
range stakeholders basing on the values of relevant re-
gression coefficients, e.g. according to (4) for
JSC “DTCP” the most important stakeholders are cus-
tomers and the least— employees and government au-
thorities. The coefficient signs show the type of stake-
holder influence on the company activity. If the coeffi-
cient sign is “+” then it could be concluded that the
stakeholder activity has positive impact on the company.
Otherwise it can be stated that the stakeholder activity
does not contribute to the achievement of company goals.
The other advantage of such method is combination of
mathematical methods with expert judgments about the
company activity.

The estimation of the regression coefficients is fol-
lowed by the model verification conducted by standard
procedures (calculation of correlation coefficient, calcu-
lation of Fisher criterion, multicollinearity test etc.). The
last step of the method is selection of stakeholders basing
on the value of regression coefficients.

The current approach to the stakeholder selection has
the same disadvantages connected with indicator selec-
tion representing stakeholder interests as the previous
method. In addition such method possesses the following
substantial disadvantages:

— relative limitation of estimation of the stakeholder
influence on the company activity (only two variants: “0”
and “1”). The real world is usually more varied which
requires bigger variety in variants of the stakeholder in-
fluence estimation;

— the scale for evaluation of the regression coeffi-
cient values has not been developed. Thus it is difficult to
interpret values of the regression coefficients, e.g. the
highest value of regression coefficients for JSC “DTCP”
(4) is 0.05, and the lowest — 0.01;
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— the verification of the model (3) might be compli-
cated. If the model is not valid (did not pass t-test) the
scientific literature recommends changing the factor va-
riables. However in case of stakeholder selection this is
not possible because each factor variable represents spe-
cific stakeholder in AOV-model. The same problems
might appear if multicollinearity of factors was identified
because exclusion of variables leads to the loss of partic-
ular group of stakeholders in the model.

Thus it could be concluded that the regression model
with independent Dummy-variables representing stake-
holder influence is not effective for the company stake-
holder selection.

In case of stakeholder selection the cluster analysis is
applied to the values of prior selected indicator or expert
judgments about specific aspect of company activity. The
advantage of such method compared to the methods
based on regression models is as follows: cluster analysis
is concentrated on estimation of current stakeholder in-
fluence on the company activity while regression models
on past trends in relations of the company and its stake-

stakeholder influence on company strategic decision-
making, on tactical decision-making, on supply, on man-
ufacturing, on sales, on company reputation and on com-
pany access to financial recourses.

The calculations of the stakeholder influence on the
company activity based on cluster analysis for JSC
“DTCP” are presented below.

According to [8] the cluster analysis should be con-
ducted by two stages. On the first stage, in order to iden-
tify the number of clusters in the set of stakeholders hie-
rarchal clustering (tree clustering) is applied. On the
second stage, k-means clustering is used to divide the set
of stakeholders on prior defined number of clusters.

As the result of hierarchic clustering three clusters in the
set of JSC “DTCP” stakeholders were identified (fig. 3).

The results of k-means clustering of set of
JSC “DTCP” stakeholders are presented in the table.

Table
Stakeholder division on clusters for JSC “DTCP”

holders. At the same time the problem of stakeholder se- Cluster 1 Cluster 2 Cluster 3
lection based on the cluster analysis is economic inter- Customers, Owners and Intermediaries,
pretation of received results. employees, sup- | managers creditors, investors
In order to make calculation of the stakeholder influ- pliers, state au-
ence on the company activity for JSC “DTCP” seven in- thority
dicators were selected. They are the following:
0.08
0.07
0.06
0.05
b
g 004
s
Z
0.03
0.02
1
0.01
0.00
C8 c7 Cs c6 c4 C3 c2 c1
Alternatives (stakeholders)

Fig. 3. Results of hierarchic clustering for selection stakeholders of JSC “DTCP”

The next step of stakeholder selection based on cluster
analysis is economic interpretation of received results.

Cluster 2 includes “Owners and managers” thus it
could be concluded that this cluster includes the most in-
fluential stakeholders of JSC “DTCP” (tab. 1).
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In the same time economic interpretation of Cluster 1
and Cluster 3 is problematic. It could be presumed that
Cluster 1 includes stakeholders with average influence on
JSC “DTCP” activity because the groups of “Customers”
and “Employees” are there. In this case Cluster 3 can be
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interpreted as such that includes stakeholders with the
weakest influence on JSC “DTCP” activity.

Such economic interpretation of clustering results for
JSC “DTCP” is not fully argued and is largely based on
the assumptions of the researcher.

The imperfections of economic interpretation of clus-
tering results make such method inappropriate for the
company stakeholder selection. The improvement of
such method could be achieved by generalization of cal-
culations of stakeholder influence on company activity
for a few enterprises from one market.

According to [9] the expert procedure of brainstorm-
ing for stakeholder selection can be conducted by the fol-
lowing stages: clear problem definition, individual
brainstorming to identify potentially important stake-
holders, interpretation results of individual brainstorming
(forming model of company interaction with its stake-
holders), group brainstorming to find out roles of stake-
holders in company activity, group brainstorming to
identify final model of company interaction with its im-
portant stakeholders. One of the disadvantages of such
approach is application of qualitative judgments for the
evaluation of stakeholder influence on company activity.
The other disadvantage is that qualitative estimations are
often made basing on emotional attachment of the ex-
perts to some stakeholders aside rational choice [10].

Literature review [1; 2; 3; 4; 5; 6; 7] showed that the
best method from the perspective of effective company
stakeholder selection is the one based on mathematical
apparatus of Analytic Hierarchy Process (AHP). The rea-
sons for application of such method for company stake-
holder selection are the following [7; 10]:

— the AHP theory could help to create the image of
the system as a whole. Thus Analytic Hierarchy Process
permits to build map of stakeholders and in such way to
classify stakeholders by their influence on company ac-
tivity;

— AHP permits to combine both judgments and ra-
tional choice of alternatives. As Moutinho [10] states that
“the AHP can be used to synthesize qualitative and quan-
titative factors in the corporate decision making process”.
Thus application of AHP for stakeholder selection will
permit to combine subjective human judgments of ex-
perts with the rational estimation of specific situation that
are visualized using prior developed scale;

— AHP allows to combine all expert judgments
about the problem (in the current case influence of stake-
holders on company activity) in one system. To avoid the
significant subjectivity of expert judgments their verifi-
cation could be conducted using consistency ratio. Such
approach permits to correct unbalanced judgments of ex-
perts about the problem (in the current case influence of
stakeholders on company activity).

The analysis of pros and cons of presented above sta-
tistical, mathematical and expert methods allowed to
identify the one that could be applied for company stake-
holder selection. Analytic Hierarchy Process appeared to
be the most appropriate instrument for effective impor-
tant company stakeholder selection.
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Research conclusions and recommendations for
further research in this area. Methods that can be ap-
plied for company stakeholder selection are analyzed in
the article. The analysis permitted to conclude that com-
pany stakeholder selection could be based on application
of expert and mathematical apparatus of Analytic Hie-
rarchy Process. Such method permits to make the best
combination of quantitative and qualitative aspects of
company stakeholder selection.

The future research will be directed towards the de-
velopment of company stakeholder selection method
based on the requirements and mathematical apparatus
proposed in the article
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Mera. [IpoananizyBaty iCHyIO4i TEOPETUYHI Ta MPH-
KJIaJHI MIXOAU 0 BiIOOPY Pe3yJIbTaTUBHUX CTEHKXOI-
JepiB  (Tpyn €KOHOMIYHOTO BIUIMBY) MiAIPUEMCTBA.
CdopmyBaTu NpUHOWIM BiIOOpPY CTEHKXOJAEpIB M-
pHEMCTBa Ta BHIUTUTH METOAH, SKi MOXKYTb BUKOPHCTO-
BYBaTHCS JUIA Bif0OpY TaKHX COLIAIbHO-CKOHOMIYHUX
cy0’€eKTiB.

MeTtoan. JlocipKeHHS 3TIHCHIOIOTHCS HAa OCHOBI 3a-
CTOCYBaHHSI METOIB MOPIBHSHHS, aHAI3yBaHHs Ta CHH-
TesyBaHHA. KpiM TOTO, Y p0OOTI BUKOPHCTOBYIOTECS Me-
TOJ KJIACTEPHOTO aHami3y, bararoakTopHOI perpecii, mi-
3HaBaJIBHUX KapT Ta AHamituaHOTO lepapxiunoro Ilpo-
Lecy JUisl OL[IHIOBaHHS BIUIUBY CTEHKXOJIEpIB Ha Jisib-
HICTh OpraHizartii.

PesyabTaTu. Ha OCHOBI JOCHIDKEHHS JTiTEpaTypHUX
JOKEpeN y CTarTi i1eHTU(IKOBaHO PUHLIUIIN BiIOOpY pe-
3yJIFTATUBHUX TPYH €KOHOMIYHOTO BIUIMBY OpraHizaiii.
AHani3yBaHHSI CTaTUCTUYHHX, CKOHOMETPUYHHUX Ta €KC-
MEPTHUX METOJIIB JIO3BOJIWIO BUIITUTH TaKi METOH, SKi
MOXYTh BHKOPHCTOBYBATHUCS UIsl BiIOOpY pe3yJbTaTHB-
HUX TPy €eKOHOMIYHOTO BIUIMBY OpraHisaiii, a came: Ii-
3HaBaJbHI KapTH; perpeciiHa MOJENb i3 KIIUOBHM (i-
HAHCOBHMM MOKa3HUKOM AisUTEHOCTI IiJIPHEMCTBA B KO-
CTi 3aJISKHOT 3MIHHOI Ta HE3aIC)KHHMH I1HIUKATOPaMH,
10 TPEACTABISIOTH Pi3HI TPYNH €KOHOMIYHOTO BILTUBY;
perpeciiina Mozenb 3 He3aleXHHUMH dummy-3MiHHAMH,
IO TPEACTABISIOTh Pi3HI TPYNH €KOHOMIYHOTO BILTUBY;
knacudikaiis, 6a30BaHa Ha 3aCTOCYBaHHI KJIACTEPHOTO
aHaJi3y, MeToau, 0a30BaHI Ha 3aCTOCYBaHHI AHATITHY-
Horo lepapxiunoro IIponecy; 3acrocyBaHHS ,,MO3KOBOTO
mrypMy“. Y pe3ynbTari MpoBeIeHOr0 aHAII3yBaHHS IS
(dbopMyBaHHS MeETOAY BIIOOpPY pE3yJbTaTHBHUX TPyl
€KOHOMIYHOTO BIUIMBY IiANIPUEMCTBA IPOIIOHYETHCS BH-
KOPUCTOBYBaTH MaTeMaTHYHHMH amapar AHaIITHIHOTO
Iepapxiunoro IIpomecy. IIpu 3acTocyBaHHI 3a3HaYCHHUIA
METOJ TO3BOJISIE TIOEAHYBATH B COOI KITBKICHI OI[IHKH Ta
Cy0’€KTHMBHI JYMKH €KCIIEPTiB LIOA0 CHIIM BIUIUBY CTEH-
KXOJIZIEPIB Ha JisIbHICTH OpraHizarfii.

HayxoBa HoBu3Ha. OCHOBHUM pE3YJIbTaTOM CTATTi €
BUOIp METONy, SIKMH MOYKE BUKOPHCTOBYBATHCS IS Bijl-
00py pe3yJIbTaTUBHHUX TPYIl €EKOHOMIYHOTO BIUIMBY MifII-
pUEMCTBA HAa OCHOBI aHaNi3y mepeBar i HENONIKIB iH-
CTPYMEHTIB, SIKi MOXXYTh BHKOPHCTOBYBATHCS IS LUX
IIEH.

IIpakTuyHa 3Ha4YMMicThb. Pe3ynmpTaTin nocmimkeHHS
MOXKYTh BHKOPHCTOBYBATHCS IIPU HAJIArOPKEHHI MpOLie-
Cy YUpaBIiHHS i, 30KpeMa, TPOLECIB OI[IHIOBaHHSI Ta
TUIaHYBaHHS TisUTbHOCTI OpraHizaiii.

KulouoBi ciioBa: epynu  ekoHOMiUHO20  GNAUBY
(cmetikxondepu), npuHyunu 6i06opy pe3yibMamueHUx
2PYN eKOHOMIMHO20 8NIUSY NIONPUEMCMEA, MEmOoOU Gi0-
00py pe3yIbmamueHUx epyn eKoOHOMIuHO020 6NAUBY NION-
puemcmea, 6azamogaxmopHa peepecis, KIACMEPHUL
ananiz, Ananimuunuii lepapxiunui Ipoyec

Heab. [Ipoananu3upoBaTh CyLIECTBYIOLIUE TEOPETH-
YecKrne M MPAaKTHYECKHE TOAXOABI K OTOOpY pe3ynbTa-
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TUBHBIX cTeiikxonnepos npexanpusitusi. Chopmymnupo-
BaTh IPUHIUIIEI 0TOOpa CTEHKXOIAEPOB MPEAIIPUATHSA, &
TaKKe BBIJCTUTH METO/BI, KOTOPBIE MOTYT HCIOJB30-
BaThCs Ui OTOOpa TAKHX CONMAIBHO-KOHOMUYECKHX
CyOBEKTOB.

Mertoasbl. MccnenoBanusi OCyHIECTBISIOTCA Ha OC-
HOBE HCIIOJIb30BAaHHUSA METONOB CPAaBHEHMS, aHaNIW3a MU
cunre3a. Kpome Toro, B paboTe HMCHONB3YIOTCS METON
KJIACTEpHOTO aHajHM3a, MHOTO(AaKTOPHOIH perpeccum,
KOTHUTUBHBIX KapT, AHamutnueckoro Hepapxuueckoro
[Mpouecca a1t OLEHUBAHUS BIUSHUS CTEHKXOJ/IEPOB Ha
JIeSITEIIbHOCTh OpPraHn3aluy.

PesyabTatsl. Ha ocHOBe HcciiefoBaHust IMTEPATYP-
HBIX MCTOYHHKOB B CTaThe MUICHTU(PHUIUPOBAHO IIPHHIIH-
mel 0TOOpa pe3yNbTaTUBHBIX TPYNIT 3KOHOMHYECKOTO
BIIMSIHUS OpPTraHW3aliH. AHaIN3 CTaTHCTHYECKHUX, KO-
HOMETPHYECKNX M OKCIEPTHBIX METOZOB Jal BO3MOXK-
HOCTb BBIJICJIUTH TAKHE METO/IbI, KOTOPBIE MOTYT HCIIOJIb-
30BaThCs /I 0TOOpa Pe3yJbTaTHBHBIX TPYII SKOHOMH-
YEeCKOro BIIMSIHUSI NPENNPUSATHS, @ MMEHHO: KOTHHUTHB-
HBIC KapThl, PErPECCHOHHAs MOJIENb C KIFOYEBBIM (hH-
HAHCOBBIM IIOKa3aTesIeM AEATEIBHOCTH TPEINpHUITHS B
Ka4eCTBE 3aBHCHMOI MEpEeMEHHON M HE3aBUCHMBIMHU HH-
JMKAaTOpaMH, KOTOpPBIE MPEICTABIAIOT pa3HbIE TIPYIIIBI
9KOHOMHYECKOT'O BJIMSIHUS; PETPECCHOHHAsI MOJIENb C He-
3aBUCHMBIMH dummy-NepeMEHHbIMH, KOTOpBIE IIpea-
CTaBJIAIOT Pa3HbIE TPYMIBl 3KOHOMHYECKOTO BIHSHUS,
kiaccuukanms Oa3upyemasi Ha HCIIOJIB30BaHUM KJla-
CTEpPHOTO aHallu3a; METOJbl, 0a3upyeMble Ha HCIIOJIB30-
BaHnn Amnanutudeckoro MHWepapxudaeckoro Ilporecca;
WCIIOJIb30BaHUE ,,MO3TOBOTO INTypMa“. B pesynbrare
MIPOBEJICHHOTO aHain3a il (POPMUPOBAHUS METOAA OT-
6opa pe3yIbTaTUBHBIX TPYIIT SKOHOMHUYECKOTO BIIMSIHUS
TIPEATIPUATHS TIPeAIaraeTcs NUCIIOJIb30BaTh MaTeMaTHde-
ckuil ammapatr Anamutudeckoro HMepapxuueckoro Ilpo-
necca. [Ipy nCnoap30BaHUU TaKOW METOJ MO3BOJIAET CO-
4yeTaTh B ce0e KOMMUECTBEHHBIE OIICHKN M CyObEKTHBHBIC
MBICJIH DKCIIEPTOB O CHJIE BIHMSHHE CTEHKXOJJIEPOB Ha
JESITEJIbHOCTD TPEIIPHUSTHSI.

HosBu3Ha. OCHOBHBIM pe3yJIbTaTOM PabOTHI SABISET-
cs1 BBIOOP METO/a, KOTOPBIH MOKET MCIOIb30BaThCS IS
oTOOpa pe3yIbTaTUBHBIX TPYII 3KOHOMHUYECKOTO BIIHS-
HUS TPEANPUATHS Ha OCHOBE aHallM3a MPEUMYIIECTB U
HEAOCTATKOM MHCTPYMEHTOB, KOTOPbIC MOT'YT HUCIIOJIbL30-
BaThCs JUIS ITUX LIETIeH.

IIpakTnyHa 3HAa4YMMOCTB. Pe3ynbTaTel HcciaenoBa-
HUS MOTYT HMCIIOJIB30BATHCS sl HaJlaXXMBaHU TIpoliecca
yIpaBJIeHUsI ¥, B YaCTHOCTH, IPOLIECCOB OLCHUBAHUS U
TUTAHUPOBAHMS IESATEIBHOCTH OPTaHU3aLH.

KnioueBble cioBa: cpynnst 9KOHOMUHECKO20 GNUS-
HUus (CmelKkxondepsl), NPUHYUNsl 0moopa pesyibmamus-
HbIX 2PYNN IKOHOMUYECKO20 GUAHUSA NPeONpUAmus, me-
moobl 0MmbOpa pe3yIomamuHblX pYnn IKOHOMUYECKO20
BIUAHUA  NPEONpUAMUsL, MHO2OPAKMOPHAS  pespeccus,
Knacmepuvili ananus, Aumarumuvecxuti Hepapxuueckuil
Ilpoyecc

Pexomenoosano 0o nybaikayii Ooxkm. eKOH. HAyK
O.€. Kysvminum. [lama naoxooxcenns pykonucy 05.11.12.
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